DAFTAR PUSTAKA

Aaker, D.A. (1996). Building Strong Brands. Free Press.

Ampuero, O. &. (2006). Consumer perception of product packaging. Journal of
ConsumerMarketing, 23(2), 100-112.

Bloch, P. H. (1995). Seeking The Ideal Form: Product And Consumer Response.
Journal Of Marketing, 59(3), 16-29.

Carpenter, G.S., & Nakamoto, K. (1989). Consumer Preference Formation and
Pioneering Advantage. Journal of Marketing Research, 26(3),,285-298

Duncan, T., & Moriarty, S. (1998). A Communication-Based Marketing Model for
Managing Relationships. Journal of Marketing, 62(2), ,1-13.

Elliot, A.J., & Maier, M.A. (2014). Color Psychology: Effects of Perceiving Color
on Psychological Functioning in Humans. Annual Review of Psychology,
65, 95-120.

Gale, S. (2009). The Tropicana Crisis. 4 Study IN bRAND Image. Heller Keller,
K.L. (1993). Conceptualizing, Measuring, and Managing Customer-
Based Brand Equity. Journal of Marketing, 57(1), 1-22.

Kotler, P. &. (2018). Principles Of Marketing. Pearson Educatin.

Kotler, P., & Keller, K.L. (2016). Marketing Management. Pearson.

Labrecque, L.I., & Milne, G.R. (2012). Exciting red and competent blue: the
importance of color in marketing. Journal of the Academy of Marketing
Science, ,40(5), 711-727.Marketing Letters, 28(4),, 617-629.

Oliveira, D. S. (2017). The Effects Of Visual Packaging Design On Brand
Preference.

Orth, U. R. (2008). Holistic Package Design And Consumer Brand Impressions.
Journal Of Marketing, 72(3), 64-81.

P. &. (2016). Marketing Management. Pearson Education.

Porter, M.E. (1985). Competitive Advantage: Creating and Sustaining Superior
Performance. Free Press.

Rundh, B. (2005). The Multi-Faceted Dimension Of Packaging. British Food
Journal, 107(9, 670-684.

S. (2013). Icons Of Design: The 20th Century. Tames & Hudson.Kotler,

Schiffman, L.G., & Kanuk, L.L. (2004). Consumer Behavior. Prentice Hall.

Silayoi, P. &. (2007). The Importance Of Packaging Attributes: A Conjoint
Analysis Approach. European Journal of Marketing, 41(11/12),, 1495-
1517.

Solomon, M.R. (2018). Consumer Behavior: Buying, Having, and Being.
Pearson.

Sweeney, J.C., & Soutar, G.N. (2001). Consumer Perceived Value: The
Development of a Multiple Item Scale. Journal of Retailing, 77(2), 203-
220.

Underwood, R. L. (2001). Packaging Communication: Attentional Effects Of

20



ProductImagery. Journal of Product & Brand Management, 10(7),, 403-
422,

Zeithaml, V.A. (1988). Consumer Perceptions of Price, Quality, and Value: A
Means-End Model and Synthesis of Evidence. Journal of Marketing,
52(3),2-22.

21



