
1 

 

DAFTAR PUSTAKA 
 

Alexandra, Y., Choirisa, S. F. (2024). Food consumption experiences: a 

framework for understanding Gen-Z’s behavioral intentions on 

Indonesian local cuisine. Consumer Behavior Review, 8(1), e-257506. 

https://doi.org/10.51359/2526-7884.2024.257506 

Barska, A., Wojciech, M. (2014). Innovations of the Food Products from the 

Perspective of the Gen Y Consumers. Oeconomia, 13(3), 17-27. 

https://aspe.sggw.edu.pl/article/view/481/447 

Dimock, M. (2019). Defining generations: Where Millennials end and Generation 

Z begins. Pew Research Center. https://www.pewresearch.org 

Guiné, R. P. E., Florença, S. G., Barroca, M. J., Anjos, O. (2020). The Link 

between the Consumer and the Innovations in Food Product 

Development.                

https://doi.org/10.3390/foods9091317 

Krikheli, M., Silva, C.S. (2024). The Influence of Digital Marketing on Gen Z 

Consumer Behavior and Decision-Making.                       

https://umu.diva-portal.org/smash/get/diva2:1904640/FULLTEXT01.pdf 

Kotler, P., & Keller, K. L. (2019). Marketing management (15th ed.). Pearson 

Education. 

Kraus, S., Palmer, C., Kailer, N., Kallinger, F. L., & Spitzer, J. (2020). Digital 

entrepreneurship: A research agenda on new business models for the 

twenty-first century. International Journal of Entrepreneurial Behavior 

& Research, 25(2), 353–375. https://doi.org/10.1108/IJEBR-06-2018-

0425 

Kardes, F. Cline, T. Cronley, M. 2011. Consumer behavior: Science and Practice. 

South-Western Cengage Learning. 

Nadhiroh, F., Ramadhani, O. R., Kurnianingsih, F., Wulandari, Y. A., Saputra, M. 

D., Hidayat, R. (2025). Inovasi Produk Tradisional dalam Bentuk 

Modern: Perencanaan dan Pengembangan Cendol Cheesecake sebagai 

Produk Unggulan. Jurnal Manajemen, Akuntansi, dan Ekonomi. 20(4). 

111-120. 

https://ejournal.cahayailmubangsa.institute/index.php/musytari/article/vie

w/3177/2724 

Schiffman, L. G., & Wisenblit, J. (2019). Consumer behavior (12th ed.). Pearson 

Education. 

Sugiyono. (2021). Metode penelitian kuantitatif, kualitatif dan R&D. Alfabeta. 

TheWorlds50Best.com. (2021). Asia's 50 Best Bars 2021. 

https://www.theworlds50best.com/asia/en/bars 

https://www.pewresearch.org/
https://doi.org/10.1108/IJEBR-06-2018-0425
https://doi.org/10.1108/IJEBR-06-2018-0425
https://ejournal.cahayailmubangsa.institute/index.php/musytari/article/view/3177/2724
https://ejournal.cahayailmubangsa.institute/index.php/musytari/article/view/3177/2724


2 

 

Trott, P. (2017). Innovation Management and New Product Development (7th 

ed.). Pearson. 

Varian, H. R. (2014). Intermediate microeconomics: A modern approach (9th 

ed.). W. W. Norton & Company. 

Zhu, J., Jiang, L., Dou, W., Liang, L. (2019). Post. Eat. Change: The Effect of 

Posting Food Photos on Consumers’ Dining Experiences and Brand 

Evaluation. Journal of Interactive Marketing, 46, 101–112. 

https://doi.org/10.1080/15378020.2022.2028502 

 

 

 

 

 

 

https://doi.org/10.1080/15378020.2022.2028502

